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Crawling robot to inspect water pipes

(L to R) Faculty of Engineering and Applied Science researchers Raman Paranjape  
(Electronic Systems) and Mehran Mehrandezh (Industrial Systems) with the Regina Pipe 

Crawler – a small robot that can explore the inside of municipal water pipes.

(Centre) Students’ Union President Kyle Addison feels that great campus experiences  
start with a willingness to get involved.

A small robot – the Regina 
Pipe Crawler (RPC) – may be 
the key to helping communi-
ties like the city of Regina 
prevent the expensive problem 
of bursting water pipes.

The robot is the creation  
of Faculty of Engineering and 
Applied Science researchers 
Mehran Mehrandezh (In-
dustrial Systems) and Raman 
Paranjape (Electronic Systems).

The RPC can travel 
underwater both forward and 
backward in straight, curved 
and vertical, six-to-eight-inch 
diameter municipal water 
pipes. It is equipped with video 
and motion sensors to provide 
information about the condi-
tions inside.

Its wheels are angled in 
such a way that, when the 
motor in the centre spins, the 
RPC corkscrews up the pipe. 

about bringing the number 
of actuators (power sources) 
down. Make it as low as pos-
sible. I was thinking about a 
system that could move using 
only a single actuator and I 
had a couple of designs in my 
mind. This one, in my view, 
was the best.”

“One year prior to this 
project, I had some discussions 
with SaskPower, with the possi-
bility of designing a robot that 
can climb power poles. The 
difference is that kind of robot 
would crawl on the outside 
of the pole. This one crawls 
inside.”

The researchers are work-
ing with the City of Regina to 
test a field trial model of the 
RPC this fall. When a water 
pipe breaks in the city, they 
will be on-call with the robot 

This design – the brainchild  
of Mehrandezh – allows it to 
pull a lot of weight while with-

standing water pressure.
“We had this problem on 

the table,” explains Mehran-

dezh. “We wanted to design 
something that was mechani-
cally simple. So, I was thinking – continued on page 2

Student president  
urges involvement

Students’ Union President 
Kyle Addison has learned that 
one of the best ways people can 
make the most of their time at 
the U of R is connecting with 
campus and getting involved.

“(The University of Regina 
Students’ Union) wants to 
increase student involvement 
so that, when they come here, 
they aren’t just coming to study 
for a test, write that test, do 
homework. We want them to 
have a fun outlook on school as 
well as the work side of it.”

In the coming year, URSU 
plans to work with the school’s 
student clubs and societies to 
create events that appeal to a 
broad range of students. It will 
also partner with the athletic 
teams to promote pride and 
enthusiasm during tourna-
ments.

Aside from attending 
school events, Addison recom-
mends that students be bold.

“Get involved with as 
many things as you can as long 

as it doesn’t compromise the 
quality of your school work,” 
he says. “Get involved with the 
student society in your faculty 
or get involved with different 
clubs that catch your eye. By 
doing that you will start to 
meet a lot more people.”

He also believes there is a 
place for everyone on campus.

“Student societies don’t 
want all of the same type of 
person,” he says. “They want  
a diverse group of people so 
they are open and accepting.  
If you don’t want to go through 
student societies, you can take 
initiative yourself and become 
a leader.”

One reason Addison 
wanted to be a leader was to 
better connect with campus.

“I wanted to get more 
involved in the school and, 
when I saw that (past-president 
Jess Sinclair) wasn’t running 
again and that I’d have a decent 
chance of winning, I thought 
that I could put it in my own 

hands to increase student 
satisfaction and take on that 
responsibility, that maybe I 
could do something positive 
like that.”

When Addison ran for 
the presidency, he encour-
aged many of his friends who 
were also taking courses in the 
 Faculty of Business Adminis-
tration to run for board posi-
tions as well.

Addison is entering his 

third year of study with a 
major in marketing. He is 
joined on the board by URSU 
Vice-President External Katie 
Honey, Vice-President Student 
Affairs Kaytlyn Barber and 
Vice-President of Operations 
and Finance Jay Naut.

“It is our job to represent 
the student body,” says Ad-
dison about the URSU board. 
“We need our students to care 
about the choices we make, 

and the direction we take this 
organization. We want to do 
what’s best for the students.  
If they don’t care and we don’t 
hear their voice, it’s going to 
sacrifice the quality of the rep-
resentation that we give them.”

For information about stu-
dent government and campus 
life at the University, visit the 
University of Regina Students’ 
Union homepage at http://
ursu.uregina.ca/



to collect information.
“For me, that is a very 

enlightened concept, thinking 
about Regina as a test city and 
using the city’s infrastructure 
as the mechanism to evaluate 
these kinds of technologies,” 
says Paranjape.

“Breaks tend to occur in 
the same line. So what’s the 
reason? Why? Are there any 
signs? Can we recognize the 
pattern in the pipe, whether 
there are stress marks? Is there 
something we can see in those 
pipes to say ‘It’s going to break 
on this side, not that side’? 
This is the first time we have a 
mechanism to collect this kind 
of data.”

The City is one of many 
partners that have contrib-
uted to the RPC project. The 
project started with a feasibility 
study funded by the Centre 
for Sustainable Communities 
and later gained support from 
Communities of Tomorrow 
and the National Research 
Council.

A number of graduate and 
undergraduate students also 
contributed. The first versions 
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Writ 
Large
Vianne Timmons
President and  
Vice-Chancellor

To me, the end of summer isn’t the end of one season so 
much as the beginning of another one – a new academic year 
that holds so much promise for our University and for every-
one who works and studies here.

This sense of optimism is especially apparent to me at 
the University of Regina this year. We have a clear direction 
to guide us through the next five years and beyond – the new 
strategic plan called mâmawohkamâtowin: Our Work, Our 
People and Our Communities. This plan will guide us as we 
do things like incorporate sustainable practices into all of our 
activities, engage more meaningfully with the First Nations 
and Métis communities, improve the university experience for 
students, and work toward an even more welcoming campus 
that properly recognizes the achievements of students, faculty, 
staff and alumni. I hope all of you in our University commu-
nity share my enthusiasm as we work together toward these 
common goals!

This year, we’ll be continuing to build our sense of com-
munity beyond campus as well. In October and November, 
I’ll be visiting high schools and attending public events in 
Moose Jaw, Swift Current, Estevan, Weyburn, Yorkton, Prince 
Albert and North Battleford. I can’t think of a better way to 
begin a new academic year than by meeting new friends from 
beyond the Regina area – people who help make the Univer-
sity of Regina a provincial university.

Community relations, student recruitment, and advertis-
ing will take on a more integrated and co-ordinated approach 
this year as we profile the quality of our teaching and research 
in new ways to the community. Our faculty members and re-
searchers supported by our committed staff make such a valu-
able contribution to our world. The value of that contribution 
will be promoted through a more robust marketing approach, 
which incorporates our new brand. Over the coming weeks 
and months, you will start to see newly designed materials 
and products to better tell the University of Regina story.

I’m also looking forward to the “Coffee with the Presi-
dent” events I’ll be holding at the University Club on the 
third Friday of every month. I encourage all of you to come 
out to these events throughout the year to visit with me and 
your colleagues. Sometimes we get so buried in our work that 
it’s easy to forget that we are all part of the same academic 
community, and it’s important to take opportunities such as 
these to stay connected with each other.

This past March we held the inaugural “Forward 
 Together” public lecture organized by the University and the 
Federated Colleges. We’re in the process of planning the 2010 
lecture, and I encourage all of you to attend it as well as the 
other public events such as the annual Nash, Luther, Staple-
ford and Minifie lectures. I’ll also be going to as many Cou-
gars and Rams athletic events as I can, and attending student 
performances such as those put on by our theatre department. 
These events help make our University a unique and dynamic 
institution, and are a great way of building and affirming the 
sense of community on campus.

In short, I couldn’t be more optimistic about the coming 
academic year! I’m excited to be starting my second full year 
at the University of Regina, and I’m pleased to welcome all 
of you back to campus – or, for some, to campus for the first 
time – after what I hope was an enjoyable and rejuvenating 
summer.

– from page 1 Crawling Robot

The Regina Pipe Crawler’s angled wheels allow it to  
corkscrew up municipal water pipes while withstanding  

water pressure. 

of the robot were put together 
by engineering students under 
the supervision of Mehrandezh 
and Paranjape.

“U of R engineering, in 
particular, is very hands on,” 
says Paranjape. “Many big 

schools have gone to computer 
simulations for almost every-
thing. At U of R, we pride 
ourselves on our students’ abil-
ity to actually build physical 
systems and this is a beautiful 
example of that.”
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2011 Hill-Ivey Scholarships announced

This summer six Business Administration students were selected as recipients of the 
2011 Hill-Ivey Scholarships. These $40,000 scholarships provide the opportunity 

for students to spend their first two years at the Paul J. Hill School of Business and 
attend the Richard Ivey School of Business at the University of Western Ontario for 
the final two years of their program.  (L to R) Local businessman Paul Hill stands 

with scholarship recipients Kayla Kozan, Christiania Peterson, David Carnegie, Adam 
Tulloch, Sonja Soubolsky and Jordan Brears as well as Business Administration Dean 

Anne Lavack and Vice-President (Academic) Gary Boire. 
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(L to R) Faculty of Business Administration Dean Anne Lavack and professor Magdalena 
Cismaru use social marketing to help make the world a better place.

Marketers’ work 
bolsters social good

When some people think 
about marketing, they think 
about sneaker commercials or 
calls from phone companies 
during dinner. For Faculty of 
Business Administration profes-
sor Magdalena Cismaru and 
Dean Anne Lavack, marketing 
is a field that can contribute 
to making the world a better 
place.

“The very aggressive 
marketing regarding products 
doesn’t appeal to me,” says 
Cismaru. “It bothers me as a 
person. Most people believe 
that marketing is about sell-
ing people products they don’t 
need and want. But one of the 
most important dimensions of 
marketing is persuasion, how to 
convince people to do some-
thing, not only buy products 
that they don’t need but also 
change their behaviour to 
become healthier, safer, better 
people in general.”

Cismaru has spent her 
career researching how people 
make decisions and study-
ing the effectiveness of public 
service campaigns about issues 
such as domestic abuse and 
drinking during pregnancy.

Cismaru, Lavack and grad-
uate student Evan Markewich 

recently published a study that 
explores the effectiveness of na-
tional anti-drinking and driving 
campaigns in five countries: 
Canada, United States, the 
United Kingdom, Australia and 
New Zealand.

They compared 25 cam-
paigns to a model called the 
Protection Motivation Theory 
(PMT). This theory emphasizes 
that social marketing cam-
paigns like those for drinking 
and driving not only need to 
stress the severity and the likeli-
hood of negative consequences 
of people’s poor choices but 
also provide a recommended 
course of action that is not too 
costly in terms of time, money 
and energy. The campaigns also 
need to convince people that 
they can successfully carry out 
the desired action that keeps 
them safe.

“They have to feel that 
they are vulnerable and that 
this could really happen to 
them,” explains Lavack. “They 
also have to believe that the 
response we are giving them is 
going to work. In other words, 
we need to give them some 
advice about how to avoid 
drinking and driving, and they 
have to believe it is going to 

work for them.”
In the 1980s, Lavack 

worked in the advertising 
industry on a number of social 
marketing campaigns about 
drinking and driving, smoking 
prevention and teen substance 
abuse.

“A lot of money is spent 
on these campaigns, and social 
marketing is so much more dif-
ficult than marketing a prod-
uct,” she says. “If you spend 
money advertising a product, 
you know if it’s working 
because the cash register starts 

ringing. You start selling the 
product. But, if you advertise 
that people should change their 
behaviour, it takes a long time 
for people to change. It’s also 
much more difficult to measure 
because you are not measuring 
the amount of money coming 
into the cash register. Instead, 
you have to spend money to do 
surveys, to collect data, in order 
to measure the results.”

The added challenges of 
social marketing haven’t dimin-
ished Lavack’s passion for the 
field.

“There is something very 
rewarding about working in 
the area of social marketing, as 
opposed to working on selling 
a product that most of us don’t 
need. We have few basic needs, 
lots of wants. With social 
marketing, you are selling a 
behaviour that will help people 
and enhance their lives.”

The study Social marketing 
campaigns aimed at preventing 
drunk driving: A review and 
recommendations can be found 
at the Emerald Journal website 
at: www.emeraldinsight.com

Alumna and filmmaker Mandy Cmoc’s heartwarming  
short film about prairie life earned her a nomination in  

the Air Canada enRoute Film Festival for emerging  
Canadian filmmakers.

Alumna’s film about prairie life 
gains national attention

Immense talent, a big heart 
and a willingness to share part 
of her family’s history helped 
recent alumna and filmmaker 
Mandy Cmoc earn a nomina-
tion for her animated film Prai-
rie Soliloquy in the Air Canada 
enRoute Film Festival for 
emerging Canadian filmmakers.

The film is one of 20 
selected from across Canada 
that will be judged by a jury of 
internationally acclaimed mem-
bers such as actors Remy Girard 
and Lisa Ray, film directors 
Michael McGowan and Deepa 
Metha, and BravoFACT’s Judy 
Gladstone this October.

Finalists’ videos were avail-
able for viewing on the personal 
seatback entertainment systems 
on all Air Canada flights start-
ing last month until the end 
of September. This means a 
potential audience of about six 
million passengers for Cmoc’s 
film.

Finalists’ films are also 
profiled in the inflight maga-
zine and can be viewed online 
at www.enroutefilm.com. The 
public can also vote online for 
the People’s Choice award.

Cmoc, who received a 
bachelor of fine arts degree 
with a major in Media Produc-
tion and Studies (MPS) and a 
minor in arts administration in 
the spring, created the approxi-
mately five-minute film over 
the span of two months as her 
final project for her advanced 
animation class. She had the 
help of composition student 
Zachary Appleton, who created 
the film’s musical score, and the 
encouragement of her class-
mates, instructors and friends.

“All the profs are amazing 
in MPS because the classes are 
so small and, if you put effort 
in, they will help you succeed 
and that’s pretty much with 
any program here,” says Cmoc. 
“If you make a valid effort and 
actually show that you want to 
do what you are going to school 
for, they will help you.”

The film features the stories 
of both Cmoc and her boy-
friend’s grandparents. It also 
combines family photos, 1920s 
footage from the Saskatchewan 
Archives and footage from 
present-day Saskatchewan.

The stories capture, with 

a great deal of warmth, the 
hardships prairie people faced. 
Stories about poverty, gas 
explosions and cancer, for 
example, are juxtaposed with 
memories of old skipping songs 
and sitting between cream cans 
being hauled through the snow 
by horse and sleigh.

“Prairie stories are interest-
ing because it took longer to 
come out this way and settle 
this area,” says Cmoc. “It took 
a lot more effort to get through 
the Dirty Thirties and I talked 
to them about that and they 
said ‘It was bad, but you get 
through it.’ So, there is this 
mentality that we have that  
I was trying to capture.”

Despite the challenges the 
storytellers in the film faced 
in their youth, they were still 
nostalgic for how people used 
to relate to each other.

 “Every single one of them 
was like ‘Back then, people 
were nice. They had time 
for you. They said ‘hi’. They 
weren’t in a rush. They didn’t 
have a list of a billion things to 
do’. They did things but there 
was always time leftover.”

That sentiment of valu-
ing time with your loved ones 
wasn’t lost on Cmoc.

“Now I have those mp3 
files (of the interviews) that I 
can pass on and will forever 
have them because of tech-

nology. My kids can hear my 
grandparents even if they are 
not alive. So, it’s really nice.”

You can vote for Cmoc’s 
film to win the People’s Choice 
Category of the competition by 
visiting www.enroutefilm.com
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Professor Alec Couros wants to start an informal social media learning group where people 
from across faculties and departments meet, share ideas and play with these new tools.

Student Recruitment staff have started to use popular 
social media sites such as Facebook, YouTube and Flickr 
in the hopes of creating a new space for members of the 
University community to share their experiences and for 

potential students to learn more about the U of R. 

Social media creates new ways to share ideas
Alec Couros is one of 

many professors around the 
globe using social media to 
transform how they teach, con-
duct research and connect.

Couros, a professor of edu-
cational technology and media 
in the Faculty of Education, 
has been writing about the 
uses of blogging, podcasting 
and other social media tools in 
education since 2004 on his 
blog Open Thinking found at 
http://couros.ca.

While his background is 
in Education, he sees applica-
tions for social media com-
munication tools for faculty 
and staff in all areas. For him, 
participating in social media 
spaces – such as blogs, Twitter, 
Flickr, online conferences and 
open publishing – have led to 
a larger audience for his work, 
instant access to a network of 
experts in his field, both formal 
and informal professional 
development opportunities, 
and more invitations to give 
keynotes and presentations. It 
has also opened up opportuni-
ties for him to learn from and 

share material with people 
from  diverse fields and back-
grounds.

“I think it’s important that 
the people I connect with are 
not only EdTechers (people in 
the field of Education Technol-
ogy),” says Couros. “They are 
people who are philosophers, 
social workers, scientists. In 
every single field there are 
people connecting with others 
and learning from each other. 
We have much more cross-
fertilization of ideas across 
institutions, across networks, 
across geographies, and I think 
that’s absolutely brilliant.”

Open publishing
Actively participating in a 

social media space does, how-
ever, require a shift in mindset 
and desire to create and share 
content. An example of this is 
in academic publishing.

“We need to understand 
that, if you want to collabo-
rate with the greater sphere of 
universities and academia, you 
have to produce things that 
are accessible for others,” says 
Couros.

“Thousands and thousands 
of dollars go into research 
reports that we do for gov-
ernment and sometimes you 
don’t get any feedback. You 
don’t know if anyone has read 
it. Honestly, most journals 

you’ll be lucky if you get a few 
hundred views. The disserta-
tion I completed in 2006 and 
published (online) in 2007 has 
27,367 hits. For an academic 
piece, twenty thousand, ten 
thousand, five thousand is 
huge.”

Also, when academics 
publish in a closed journal, the 
content is paid for – in a sense 
– twice over by the community.

“I’m paid by the public 
purse – by the taxpayer because 
universities are paid for by the 
government and so on. So, if 
I create something and then 
I give it away to a journal in 
Amsterdam or wherever, and 
it’s a closed journal, my library 
here at the U of R has to buy 
it back,” explains Couros. “To 
get access, they have to pay a 
publishing group. Why should 
my research that should be 
free to the public have to be 
taxed twice? I think we need 
to strongly object to this game. 
It’s unethical.”

Scribd.com is one of the 
many places Couros’ disser-
tation can be found online 
– http://www.scribd.com/cou-
rosa. The site makes it easy for 
readers to comment and share a 
weblink of one’s work on social 
media sites such as Facebook, 
Twitter and Digg.

Copyleft
Couros published his 

dissertation online under a 
Creative Commons (or what 
is sometimes referred to as a 
Copyleft) licence. This type 
of licence allows people to 
customize the copyright restric-
tions on the distribution and 
modification of their work. 
This means that a person can, 
for example, specify that others 
are free to use and repurpose 
their work, but not for com-
mercial purposes.

“Really, for an academic, 
that’s more than what we 
need,” says Couros. “I just 
want attribution, really. I don’t 
want people to make money 
off my stuff and if someone 
builds upon it I want it back. 
What else do we want as aca-
demics?”

Because he has published 
online with a Copyleft licence, 
readers of Couros’ dissertation 
have been free to do things 
such as translate parts of it into 
German, Spanish, Portuguese 
and Greek.

“That would have never 
happened if I put it under 
a copyright licence,” says 
Couros.

He adds that he maintains 
control over the original work 
and has yet to see anyone take 
parts of it and send it back into 
the world with errors. More 
often than not, improvements 
are made. In addition to the 
translation work, new visuals 
have been created and parts 
have appeared in journals, re-
search proposals, presentations, 
and magazines.

Informal social media 
learning group

There is a seemingly in-
finite number of ways people 
can use social media tools for 
research, teaching, professional 
development – and the pos-
sibilities keep growing. Couros 
would like to start an informal 
learning group at the U of R 
where members of the Univer-
sity community from across 
faculties and departments can 
meet, share ideas and essen-
tially play with these new tools. 
If you are interesting in joining 
such a group, contact Couros 
at 585-4739 or email Alec.
Couros@uregina.ca

Student Recruitment uses 
Facebook group to connect 

The University com-
munity extends beyond the 
bricks and mortar of campus 
and Student Recruitment is 
hoping its official presence on 
popular social media sites will 
help that community thrive 
online.

These sites, which 
include Facebook, YouTube 
and Flickr, feature photos, 
videos, space for comments 
and information about the 
University.

Ideally, these spaces will 
serve as a place for current 
members of the University 
community to share their 
experiences and for potential 
students to learn more about 
the U of R.

“I know technology for 
some people can come across 
as scary, but it really is a use-
ful communication tool and 
it is where potential students 
are,” explains Mike Burton, 
U of R Facebook group mod-
erator and student recruiter.

“It’s a way for them to 
get information about the 
University of Regina in a very 
non-threatening manner. So, 
if they have a question, they 
can post it on the wall (a 
place where site visitors can 
post comments), or they can 
find resource links or mes-
sage one of the recruiters, 
who are all administrators 
of the group, and they don’t 

never turn into a negative 
place – but I am not editing 
content unless it is clearly of-
fensive. So, if somebody has a 
legitimate complaint, we will 
hopefully answer it and make 
them feel that their concerns 
are being addressed.”

The site will also be used 
to show potential students 
aspects of campus life. Stu-
dent Recruitment plans to 
film and post links to campus 
events, lectures and webinars 
throughout the year. It is 
also encouraging the campus 
community to post material.

have to pick up the phone and 
call. They don’t have to send an 
email.”

In developing the Facebook 
group, Student Recruitment 
has compiled a list of advocates 
– faculty, staff and students – 
who can be called upon to help 
answer questions posted on the 
site.

“What we are hoping is to 
not just use it for recruitment 
but campus-wide for students, 
as a way to communicate with 
the University,” says Burton.

“The other thing is that at 
this point – hopefully it will 
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